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PENGEMBANGAN PROGRAM TALK SHOW RADIO SMARTIVE (Smart 
and Innovative) BERBISNIS DARI KELUARGA BERSAMA AANG SUNADJI 







Program Radio  $MARTIVE (Smart and Innovative) ini merupkan sebuah siaran 
radio secara yang mengudara secara live di Heartline 100.6 FM dengan format 
penyiaran talk show  yang mengangkat tema berbisnis dari keluarga dengan topik 
besar ekonomi digital. Program $MARTIVE ini juga menghadirkan tiga segmen 
dengan pembahasan yakni Family business, Brand equity, Badan Usaha, dan 
Leading Women In family Business. Program yang di kemas dengan audio-visual 
ini dibuat dengan tujuan untuk menginovasi serta, membuka ide-ide kreatif 
khususnya generasi muda agar mampu bersaing dan membuka lapangan pekerjaan 
baru di era digital serta cerdas dalam menangani bisnis dari generasi pendiri ke era 
generasi penerus yang berdampingan dengan digital. 
 





















DEVELOPMENT OF TALK SHOW RADIO SMARTIVE PROGRAM (Smart and 
Innovative )  BUSINESS FROM FAMILY  WITH AANG SUNADJI FOUNDER 








The $MARTIVE (Smart and Innovative) Radio program is a radio broadcast that 
airs live on Heartline 100.6 FM with a talk show broadcast format with the theme 
of doing business from the family on the big topic of digital economy. The $ 
MARTIVE program also presents three segments with the discussion of Family 
Business, Brand Equity, Business Entity, and Leading Women In Family Business. 
This audio-visual-packed program was created with the aim of innovating and 
opening up creative ideas, especially the younger generation to be able to compete 
and open up new jobs in the digital era and be smart in handling business from the 
founding generation to the next generation era alongside digital. 
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